Let’s Grow
Your Business
Together.

Introduction.
Introduction.
Hyperli is an online lifestyle platform that helps merchants
connect with millions of consumers across the country.
We understand how to add value to your business by increasing your online presence to ultimately drive customer
acquisition and increase revenue to achieve overall growth.
By analysing both consumer and merchant data, we are
able to bring supply and demand closer together to ensure
a successful campaign.

Increase Your
Online Presence.
21% of the South African population spends roughly 8 hours
a day online. That’s more than 10 million consumers scrolling the internet for the next best thing. Your business is
simply waiting to be discovered and we close that gap!
Listing with Hyperli lets you:
◊ Market your business online at no upfront cost.
◊ Build a community and communicate with new cus
tomers.
◊ Display business information to millions of consum
ers.
Our focus is to drive feet through your doors, so that you
can concentrate on what you do best; creating great experiences for your customers!

82% of Merchants

agreed that Hyperli
has improved the
brand awareness
of their business.

91% of Merchants

agreed that running
a Hyperli promotion
brought new feet
through the door.

Promote Your
Offering.
With almost 40% of all e-commerce purchases attributing
to impulse purchases, it’s a no brainer that we use promotion as our strategy to incentivise customers. The best part;
there are no up front costs!
A bespoke Hyperli promotion includes:
◊ A flexible campaign, tailored to your business needs.
◊ Promoting your campaigns to millions of consumers
across SA.
◊ Access to real-time analytics that track the perfor mance and customers of your campaign.
◊ Support from an attentive team that is there to help
you succeed.

0.25%

Customer
Demographics.

Limpopo

0.39%

Polokwane

Nelspruit
Pretoria

61.2%

Gauteng
Jhb

North West

Mpumalanga

0.07%

9.18%

With the emergence of millennials, having an online presence is vital, as this generation tends to spend 85% of their
day on their mobile devices scrolling the web.
Recently, we’ve seen an increase in this age group (25 - 35
years) with young working professionals taking up a large
percentage. Nowadays, they are also placing greater value
on experiences over physical goods; making our platform
perfect to not only promote your offering but also captivate
a growing market segment.

Kimberley

Northern Cape

Free State

KwaZulu-Natal

Bloemfontein

Pietermaritzburg

0.30%

Eastern Cape
Bhisho

Western Cape
Cape Town

0.84%

26.89%

Age
40%

66.14%

20%

0%

18-24

25-34

35-44

45-54

55-64

65+

0.46%

33.86%

Count To Ten.
Count To Ten.
That’s how often we connect a subscriber to an unforgettable local experience!

35K

1.2B

4.7M

10.3M

525K

79%

Transactions Per
Month.

Page Views Per
Month.

Unique Visitors
Per Month.

Emails Sent.

Subscribers.

Returning Visitors.

Hyperli
Case Studies.

Taxify.
Case Study 1.
Objective.

Taxify had two objectives when it came to running a campaign with Hyperli.
1. Reactivate old customers who haven’t bought in a while.
2. Acquire a new set of customers.

Solution.

To achieve this we structured a unique promotion on Taxify
vouchers that was supported by a combination of email, social media and website merchandising to drive awareness
about the offering and incentivise customers to purchase.

+6000
Vouchers Sold.

Results.

The campaign flourished! Customers went wild for the Taxify vouchers resulting in + 6000 vouchers sold. It gained an
unbelievable amount of traction, with close to half a million
impressions for the campaign period.

Mochachos.
Case Study 2.
Objective.

Mochachos had 1 clear objective when it came to a Hyperli
campaign.
1. Increase foot traffic into their restaurants without using
costly and unmeasurable marketing efforts.

Solution.

It was simple, we had the perfect platform for them to increase traffic with no upfront cost. Our team set to work and
created two clear promotions using discounts to maximise
and guarantee feet through the door.

4000

New Customers.

Results.

Customers were quick to sink their teeth in! In the short
space of time, over 1000 family feasts and a whopping 3000
burgers were sold. Through this campaign, we were able to
deliver over 4000 new customers to Mochachos. Following
its success we have since formed a long term partnership
with the brand to maintain revenue year round.

Bakwena.
Case Study 3.
Objective.

Bakwena Spa had two primary objectives when they approached Hyperli.
1. Increase awareness of their brand to a wider audience.
2. Boost footfall during the quieter winter months.

Solution.

Our team of analysts prepared an in depth campaign consisting of strategic banner placements on the various Hyperli platforms as well as marketing an in-house promotion
for the brand which utilised discount as an incentive to drive
impulse purchases.

R7 187 364
Sales Revenue.

Results.

Consumers love the campaign! Since launching, it has
boasted over 8000 voucher sales, amounting to over 7 million rand in turnover.
This campaign has reached millions nationwide, boosting
the company’s own marketing efforts. Successful upselling
by Bakwena, results in additional revenue when customers
purchase extra treatments.

Why Choose
Hyperli?

Why Choose
Hyperli?

New Customers:
High quality customers who are looking for a
business like yours.

A Custom Campaign:
A flexible and rewarding campaign, tailored
to meet your business needs.

Improved Brand Perception:
95% of our customers have said that seeing
a merchant on Hyperli has positively influenced their perceptions.

Integrated Tools:
Real-time analytics that track the performance and customers from your campaign.

Increased Brand Awareness:
Your business will be exposed to millions of
consumers across SA through our extensive
database.

Campaign Support:
Hands on support from an attentive team
looking to help you succeed.

